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Today’s challenge isn’t a lack of data, 
it’s a lack of connection.

Fractured 

Sv summit

• Customers expect 1:1 personalization, 
instantly

• Data lives in silos (CRM, Web, In-Store, Ads, 
etc.)

• Scaling creative content is major bottleneck

• Privacy changes are forcing a new playbook



Search is 
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Creative at Scale

AI as a 
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Real-Time 
Personalization

AI-Powered Audience 
Intelligence 

Adaptive Media 
Optimization



The Challenge

Marketing landscape 
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The Solution

Budget Stagnation: Budgets are flat 
at 7.7% of revenue (no YoY growth)

Strategic Shortfall: 59% of CMOs 
believe their budget is inadequate 
to execute their strategy 

The AI & Data Mandate: CMOs are 
investing into AI and Data Analytics 
to close the gap and mandate 
productivity



Investment Pays Off: 

AI Moves from Experimentation 
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Future Focus

CMOs report that GenAI delivers:

49% —> Improved Time Efficiency

40% —> Cost Efficiency

27% —> Increased Content 
Capacity

Mass Adoption: AI is used in almost 
every team (96%) and across most 
functions (73% of CMOs)

Top Priority: “Advance our 
generative AI capabilities,” is a top 
initiative for 2025 CMOs

Implication: Startups offering 
GenAI solutions (content creation, 
creative optimization, insight 
generation) are squarely aligned 
with CMO priorities



Presenting Startups

Marketing & ad showcase 
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Focus Areas

GenAI for Content Creation & 
Automation

Hyper-Personalization

Real-Time Analytics

AI-Marketing Compliance

Consumer Insights

AI-Powered Media Buying
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AI Interviews that reveal what people want, fast. 

Listen Labs

Marketing



listenlabs.ai

From robotic surveys to real conversations

This is what research used to be … so we built something better



listenlabs.ai



listenlabs.ai



listenlabs.ai

AI IDIs with every churned customer 
informs new strategy and messaging 

Uses AI to get insights 20x faster, shaping 
product, messaging, packaging

200+ interviews across 10 global 
markets in <24 hours

Listen helps companies turn insights into ROI

Case Studies

Launches 12x more research projects, 
allowing the Head of Insights to 
function as a full insights team



listenlabs.ai



listenlabs.ai

From a small research project to an worldwide team



listenlabs.ai











listenlabs.ai

Want to get AI-powered insights? Let’s chat!

Bobby Barkley 
bobby@listenlabs.ai

Get a demo 
from our team



Join us atpnptc.com#PNPTCSiliconValley

Sv summit

Transforms your brand into a living operating system that 
powers creative execution. 

Brand AI

Marketing



©2025 Access to Tools, Inc.19th November 2025

Co-Founder Nate 
Bosshard
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What is Brand?
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A living OS for your brand

19 November 2025

Brand is
SQUISHY

Brand.ai x Plug and Play
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A living OS for your brand

Caption

19 November 2025
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Brand systems 
aren’t built for how 
brands exist today

Brand.ai x Plug and Play
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This is  
a problem

Brand.ai x Plug and Play
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A living OS for your brand

19 November 2025

+ Brand Check (quality & governance) + Any bespoke experience or workflow you would like to build

Guidelines Plans
Archives

Campaigns
Assets

Brand expert on content, 
ideation, strategy, and research

Custom portal
Your branding & design

Strategy and 
concepting sandbox

On-demand podcasts
Guided training & learning

Organize & Share Briefs
Team collaboration

Interactive
Conversational

30+ Dimensions of brand 
knowledge that 

updates continuously

Market signals
Trends

Cultural Context

Figma
Google Drive
Slack etc. etc.

Bespoke Applications

Version-controlled • Governance-ready • Always learning

Our solution:
Three layers that work together

Tailored experiences for various initiativesWork gets done here

Living brand intelligence layer

Connected AppsBrand IntelligenceBrand Ontology

Voice AgentProjects Learning HubCanvas yourbrand.brand.aiAssistant

Brand Foundation

Core Platform

Brand OS

Brand.ai x Plug and Play
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A living OS for your brand
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Sources and Brand rules Brand Ontology

On-brand strategy, copy, and research in seconds.

Brand Check

28th October 2025

Brand.ai x Plug and Play

Newsroom Assistant

Canvas Projects Integrated & SecureBrand Check
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A living OS for your brand

12 January 2025
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Outcomes we are 
already delivering for 
our clients
1. AI usage and adoption
Achieve organization-wide adoption of standardized 
approach to AI and AI-marketing fluency. 

2. Brand consistency and governance
Ship de-risked, on-brand assets with reduced 
revision/approval cycles.

3. Creativity and speed
Produce better work faster. Alleviate content 
bottlenecks, accelerate content creation, reduce 
reliance on contractors.

4. Cross functional collaboration 
and transparency
Increase transparency, collaboration across teams, 
functions, regions, and partners. Significantly cut 
iteration and review cycles.

Brand.ai x Plug and Play

And many more we can’t 
talk about



©2025 Access to Tools, Inc.

A living OS for your brand

19 November 2025

Global brand governance for docusign

Unifying Docusign's brand across 100,000 
global touchpoints, systematically updating 
product categories and naming 
architectures while maintaining compliance 
and cutting audit time by 50%.

On-brand messaging for riders, drivers 
and partners every time
Simplifying Lyft’s workflows and easing 
bottlenecks at every step. Empowering 
marketers to reduce the brief to launch 
lifeycle by 60% and decrease reliance on 
an army of contractors.

Changing the way Wasserman manages 
8000 clients, properties and brands
Turning fragmented multi-stakeholder 
stewardship to connective tissue. Unifying 
strategy, voice, assets, briefs, creative and 
guardrails so all stakeholders, partners 
brands and talent execute at the speed of 
culture and avoid cultural missteps.

Helping Burton to protect its heritage and 
DNA
Burton is returning to what made it special. 
A rebellious spirit and infectious fanatical 
culture. From historical archive ingest, to 
strict brand governance across retail 
experiences and partners, to prototyping 
new board graphics AI is helping them to 
bring their past into their future. 

Four distinct use-cases

Brand.ai x Plug and Play
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A living OS for your brand

19 November 2025

Founder
Michael Carter

Founder
Nate Bosshard

Deep brand and
tech expertise

Brand.ai x Plug and Play
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A living OS for your brand
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Brand learning experienceLive voice agent

Plug and Play impact

Brand.ai x Plug and Play
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email us at hello@brand.ai

12 January 2025 38
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Helps brands improve visibility in AI search. 

Evertune

Marketing



Getting brands to show up in AI Search.



Who gets recs from AI?



Q4 2025  |  PRIVATE AND CONFIDENTIAL

AI search has already reached mass adoption

Sources: OpenAI, Google, SearchEngineLand.com, Pew Research Center 

800M
Weekly unique ChatGPT Users

9x
AI-referred traffic converts over 9x higher than traditional

Forbes

58%
Of consumers have replaced traditional 
search with GenAI tools as their go-to 
product/service recommendations

Capgemini

2B
Number of daily prompts in ChatGPT

Number of daily AI Overviews being shown 
across 200+ countries



Source: Everpanel

AI Users who also visit E-commerce & Shopping websites



It’s not as simple as showing up for 1 prompt.

Visibility does not guarantee conversion



Helping marketers navigate the AI 
era.

INTRODUCING



Brand Monitoring
Brands most likely to be recommended in Luxury Fragrances across 120,000 prompts



Content Gap Analysis



Content Studio
“What to say”

Your studio for accessing custom 
messaging, keywords, and ready-to-
use blog copy

• Highlight your brand’s differentiators within your 
product category

• Turn any messaging into instant blog copy, which 
you can edit in-platform or export to Markdown or 
HTML



Content Analytics
“Where to say it”

Figure out exactly where to put 
content

- Influence base models for long-term 
defensibility

- Get listed on high-impact citations, 
ignore the rest

- Create AI viral content to educate 
models about your brand & category

Ingredients



Backed by leading MarTech and Gen AI investors, 
Evertune’s focus on data quality & actionability is a differentiator

“The quality of your data is 
everything. If you're not 

measuring correctly, your 
actions won't be effective.”

Peter Deng
Lead Series A Investor at Felicis & former VP 

of Product at OpenAI

Key Differentiators

Unique, 
defensible 
prompting 
methods

• Avg report covers 100K+ prompts (12K per model)

• Competitors are in the low hundreds or thousands of prompts 
per model

• Competitors are chasing noise instead of signal 

Focus on 
action

• We show clients where to focus on content partnerships

• Built to both the base and consumer app versions of the models 
to identify highest impact sources

• Evertune provides tools to empower content, PR, comms, 
affiliate, influencer and media teams

Strategy 
agent

• Evertune’s generative content tools act as a “strategy agent” for 
brands

• We build message briefs on specific content topics 

• Platform generates 50+ content ideas per topic, and scores 
messaging based on LLM influence



Thank you

sofia@evertune.ai
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Transform your website with AI that boosts conversion. 

Coframe

Marketing
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Reinventing the design workflow for physical and digital 
products.

OpenStudio

Marketing







































Agi Kor







schedule a demo at email me at 
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Generate AI videos and images with cinematic quality. 

Higgsfield

Ad
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Bringing context-aware ads to your app’s AI experience. 

Koah Labs 

Ad





https://a16z.com/100-gen-ai-apps-4/
















https://www.luzia.com/
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Uses AI to analyze text and read between the lines, quickly.

barometer

Ad
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Fine-tuned AI orchestration for Ad creatives. 

AdFury

Ad 



AdFury.ai | adfury@adfury.ai  |  855-323-3879  |  3300 South Market Street, Suite 200, Rogers, AR 72758
CONFIDENTIAL: This document and any files transmitted with it contains confidential information and is intended solely for use by the individual to whom it is delivered. If you received this information in error, you are not authorized to view, retain, or distribute any part or portion hereof.

Creative Efficiency at Scale for Retail Media
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The Retail Media Ecosystem Has Become Vast & Complex
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RETAILER 1

RETAILER 2

RETAILER 3

RETAILER 4
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OFFSITE
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BRAND A

BRAND B

BRAND C

Retail Media
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Legacy is Broken - Creative Hasn’t Kept Pace
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LEGACY
CREATIVE
WORKFLOW

Meanwhile…
Demand ↑ Volume ↑ Speed ↑
Creative teams? Same size.
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The Core Idea

128

By developing an architecture of knowledge-
based and production-focused AI agents, 

combined with a human in the loop, we can 
orchestrate creative assets similar to a creative 
studio but smarter, faster, and more efficient.

“
“
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The Modern Mandate

129

Do More. Do It for Less. Do It Well.

3x
the speed

vs. traditional production

1/3
the cost

of a traditional studio

100%
relevant

brand-safe & on-target
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AdFury.ai Platform Orchestration 
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Performance

Product

Brand Retailer

Channel

A unified creative engine designed for the speed and complexity of modern retail.



AdFury.ai | adfury@adfury.ai  |  855-323-3879  |  3300 South Market Street, Suite 200, Rogers, AR 72758
CONFIDENTIAL: This document and any files transmitted with it contains confidential information and is intended solely for use by the individual to whom it is delivered. If you received this information in error, you are not authorized to view, retain, or distribute any part or portion hereof.

AI-Driven Creative Orchestration in Action
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Dynamic Display Ads Built for Retail Media Performance
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AI-Driven Creative Orchestration in Action
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Dynamic Display Ads Built for Retail Media Performance
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AI-Driven Creative Orchestration in Action
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Dynamic Display Ads Built for Retail Media Performance



AdFury.ai | adfury@adfury.ai  |  855-323-3879  |  3300 South Market Street, Suite 200, Rogers, AR 72758
CONFIDENTIAL: This document and any files transmitted with it contains confidential information and is intended solely for use by the individual to whom it is delivered. If you received this information in error, you are not authorized to view, retain, or distribute any part or portion hereof.

AI-Driven Creative Orchestration in Action
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Turning Product Stories into Scroll-Stopping Video Moments
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AI-Driven Creative Orchestration in Action
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Enhanced PDP Imagery That Drives Confidence and Conversion
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Ready to Transform Your Retail Media? 
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Let’s Connect

Schedule a Demo
30-minute overview

Scan to Book

Join a Webinar

Scan to Register

Elevating Creative Performance with AI + 
Walmart Connect
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